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1. Select one (1) core essential element from the syllabus outline:

a. Weekend Residency: Create a 350-word original discussion paper (with citations)

sources) during the week of the residency
















Essential Element 
Culture and Contextualization
Introduction 

From the definition of contextualization in Tim Keller's video and other resources, and from my experience, starting with a definitive culture is a complex and multifaceted concept that can be difficult to define. At its most basic level, culture refers to the shared beliefs, values, customs, behaviors, and artifacts that characterize a group or society. It is the lens through which we view the world and make sense of our experiences, and it shapes our attitudes and behaviors in countless ways.

Contextualization is a process that involves adapting or tailoring a message or product to fit the cultural context in which it will be received. It is a critical tool for effective communication, as it allows us to bridge cultural differences and connect with people in a meaningful way. The importance of culture in contextualization cannot be overstated. To effectively communicate a message or idea, it is crucial to understand the cultural context in which it will be received. This involves taking into account factors such as language, social norms, values, and beliefs, as well as the historical and political context in which they are situated. The process of contextualization requires a deep understanding of culture and its many nuances. This involves not only recognizing cultural differences but also understanding the underlying reasons for those differences. For example, in some cultures, direct communication is valued, while in others, indirect communication is preferred. Understanding the reasons for these differences is essential for effective communication.
One of the challenges of contextualization is that culture is not a static concept. It is constantly evolving and changing, and what is considered acceptable or appropriate in one context may not be in another. This means that the process of contextualization must be ongoing and adaptive, as cultural norms and values shift over time. Contextualization is essential for effective communication, especially when dealing with cultural differences or language barriers. It involves expressing universal truths in a culturally appropriate manner to resonate with the audience and establish deeper connections
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